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2009 Annual Results
for the year ended 30 September 2009

"This presentation is for general information purposes only and the relevant information is presented based on
current data available to us and our estimates. Please note that nothing in the presentation constitutes forecast
of our Group's performance. Actual results and developments may differ materially from those expressed or implied
in the presentation."
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Business Review



Turnover

2009

$226 mn
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Turnover Analysis
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Net Profit / (Loss)

2009

Profit after Tax from Operating  activities 66 

Fair value Change on financial instruments 9 

One off Impairment & Write down (466)

Net Loss for the Year (390)
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HK$ôm



Dividend
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Dividend

Final  dividend per share: 0.88 cents@

Total Annual dividend: 1.38 cents@

2009 2008

Dividend for the year $10m    $22m

Dividend to Profit from Operations 17% 14%



Future Plan & Prospects 
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What is QJY ?

1995 - 2004 : TV content provider

2004 - 2009 : Full range TV business group

2010 onward : The only foreign owned integrated media group in China
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QJY :
The only foreign owned

Integrated Media Group
in China
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TV - Content & Advertising & Shopping

+
Non - TV Media Services

=
QJYôs business
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Cross Media Advertising
+

Retail Business

=
QJYôs business nature
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Film Library
Production 
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Outdoor
TV Shopping

Entertainment Marketing 
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TV Advertising 

Production 

Business Structure



Policy brings

opportunities é
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PRC State Policy is creating
opportunities for QJY

WTO . CEPA . New Policy .
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1.  China is keen to play the worldôs game

2. The enormous Chinese market is opened to all the HK companies via
Closer Economic Partnership Agreement (CEPA)

3.  Prime Minister Wen Jiabao has ordered to promote Chinaôs cultural industry to foreign capital.   



Why QJY Moving to Integrated
Media Business
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1. Aligned with the National Policy in developing the cultural & media industry
which encourage more foreign media expertise to participate in

2. Short working capital cycle and faster ROI

3. To capture more Advertising sales volume from the QJYôs established clientele

5. Efficiency and effectiveness arising from internal synergy  

4. Wider spectrum of products: more opportunity to actualize QJYôs professional capacity



Question & Answer 
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